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INTRODUCTION
hen arriving at St. Paul’s Lutheran Church (St Paul’s), 
you cannot help but notice the beauty. Walking through 
the doors there is a sense of warmth and welcome 

that members and visitors cite as one of the first things they 
remember and love about St. Paul’s.

In 2007, St Paul’s embarked on a campaign, raising pledges and 
cash of over $ 1.5 million to revitalize the space of the church 
resulting in the remodeled sanctuary, the new Family Life Center, 
basement space and new classrooms. In 2010, another capital 
campaign was launched with the intent to expand programming 
and buy down the existing debt. For some time separate gifts 
were received for the general fund and the capital fund. Over 
time, the pledge payments and gifts to the capital fund were no 
longer sufficient to cover the mortgage payment. Thus a unified 
budget was adopted from which the debt and interest were 
included in order to simplify the accounting and cash handling. 

Due to the original loan being an ARM (Adjustable Rate 
Mortgage), and falling interest rates, our monthly Principal and 
Interest payment has been modified down twice to the current 
monthly amount of $21,856. This year our mortgage payment 
represents 29.2% of our annual operating budget.   

Staff members have been conservative in spending.  
The Council has reduced spending where possible, yet our 
financial sustainability is in great peril.  Pleas have been made  
to the congregation to increase gifts to the unified budget. 
We’ve added new members and attendance is up slightly. 
However, generally gifts have been lower than we need to fund 
our budget. However, the mortgage debt of over $3.1 million 
is very real, and the mortgage is the single biggest use of our 
budget rather than our ministries.

Our mortgage loan is due for another automatic 
rate adjustment in 2021. Indications are 
strong that this will result in a higher interest 
rate, which will thus mean that our monthly 
payments will also go up. It will be extremely 
beneficial for us to pay in as much as possible 
as additional principal before this market 
adjustment.  

In addition, the small reserve the church had 
from the sale of the Cottner Building has been 
used to supplement gifts and donations that 
have not been sufficient to cover expenses.   
For those reasons, the Council has authorized 
that a one year mortgage debt reduction 
campaign beginning in April 2018 lasting 
through April 2019, basically Easter to Easter.
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OUR PLANS
herefore, we are launching an intensive 
fundraising effort entitled “Our Future. Our 
Faith. Our Time” A campaign to reduce our 

mortgage debt. Our aim with this important effort is 
to increase our awareness of good stewardship and 
the blessings God has given us so that we can raise 
the funds needed to reduce our debt, rebuild our long 
term reserve fund and ultimately address the spiritual 
needs of our church family. Once the campaign is 
complete, 2/3 of the funds raised will go to reduction 
of the mortgage debt, and 1/3 will be placed in the 
reserve fund. 

Our minimum goal is $650,000, which will empower us 
to reduce our church debt by $433,333 and save $35,000 
annually, and place $216,667 in the reserve fund. We 
are also setting a challenge goal of $1,000,000 which, 

T if met, will enable us to reduce our debt $666,667, or 
over $56,500 annually, and place $333,333 in the long 
term reserve fund *Please note the full impact will 
depend on when the donations are actually received 
and applied to the debt.

A donor has offered the following challenge! In 
addition to your pledge or gift to this campaign, pledge 
also to give an extra percentage of the increase of your 
investments over 2018, if the financial markets overall 
are up more than 15%.

We believe in the future of St. Paul’s and believe that 
our faith will lead us in the right direction to provide 
for us now and for future generations.  

LEVELS OF SUPPORT NEEDED TO SUCCEED 
n order to reach our financial objectives,  
we need both a substantial number of givers and a few, fairly substantial gifts as the following charts of gifts shows.

CHALLENGE GOAL $1,000,000

Size of Gift Contributions 
Needed Total

$100,000 1 $100,000

$75,000 1 $75,000

$50,000 2 $100,000

$38,000 3 $114,000

$25,000 5 $125,000

$19,000 8 $152,000

$13,000 10 $130,000

$6,300 12 $75,600

$2,500 12 $30,000

$1,857 53 $98,400

TOTAL 200 $1,000,000

MINIMUM GOAL $650,000

Size of Gift Contributions 
Needed Total

$65,000 1 $65,000

$49,000 1 $49,000

$33,000 2 $66,000

$25,000 3 $75,000

$17,000 5 $85,000

$13,000 8 $104,000

$8,200 10 $82,000

$4,100 12 $49,200

$1,700 12 $20,400

$373 146 $54,400

TOTAL 200 $650,000
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e ask all members and regularly attending visitors to consider a gift toward this special campaign,  
above and beyond what they give in their regular offerings and other contributions. There are a variety  
of ways that gifts can be made. 

Pledges payable over the year-long campaign Gifts may be made in monthly, quarterly, semi-annual or annual 
installments at the donor’s discretion. We request that you make a 10% initial investment toward your total pledge.   
We also are hopeful to have all pledges paid off by April 2019.

Non-cash gifts are an additional, or alternative way you can support our cause. You may, for example,  
wish to consider gifts of appreciated securities such as stocks, or bonds. You can contact Tom Wilson or  
Dennis Stieren if you have specific questions about this type of giving.

GIFT OPTIONS

et us also remember and rediscover the importance of our mission “Sharing Christ’s Message to Transform 
All Generations,” the shaping of the faith formation of all our members both now and in the future,  
and our ability to do greater things both inside and outside the walls of our church.

SUMMARY
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STEWARDSHIP COMMITTEE CONTACT INFORMATION:
 
Megan Moslander, Director of Stewardship and Development
402.669.0061 – mmoslander@splcomaha.org

Pastor Paul Coen  |  402.895.3366  |  pcoen@splcomaha.org

Barb Hough  |  402.895.1246  |  bhough3@cox.net

Doug Renken  |  402.895.4635  |  drenken@cox.net

Marvin Wastell  |  402.493.2888  |  mwastell@icloud.com

Alex Williams  |  402.968.3560  |  alexewilliams@yahoo.com

Stephanie Wilson  |  605.496.1735  |  stephwilsonomaha@gmail.com

Tom Wilson  |  402-578-4377  |  twilson@splcomaha.org
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